




















Campaign Objectives

To increase brand love among gen Z, 18 and 19 year olds by 
communicating possibilities from jumping into the world of 
tinder

To grow the following of new tinder participants through new 
registrations and reactivations

We will reach the audience on platforms they are most 
accustomed with and create a fear of missing out on all tinder 
has to o!er we will also show that our company genuinely 
cares about improving society 
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The fire safety advertisement is borrowing 
footage from the show ‘The O!ce’, episode 14 
season 5, where Dwight tries to teach his 
co-workers fire safety skills by creating a simu-
lation of an o!ce fire. This fun filled episode is 
not only hilarious, but a great way to teach Gen 
Z about something they care deeply about, fire 
safety. Combining ‘The O!ce’ with Tinder is 
encouraging the target market, Gen Z, to spark 

Spark the Fire to Stop
 the Fire 
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